Co-Op Advertising

Through 2009

SOUTHEAST

TOURISM SOCIETY

PROGRAM PARTICIPATION OPEN ONLY TO CURRENT STS MEMBERS

And you can recoup membership fees with as little as one placement...

Networking 1 Advocacy i Education i Marketing i Recognition i Promotion
For the Travel & Tourism Industry in the Southeast USA
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CO-OP MARKETING PUBLICATIONS & SPECIAL SECTIONS

For questions regarding specific-op opportunities, contact the media rep listed.

Co-Op Listings & Appearance (Alphabetical Listing)

Chrondogical Listing on last page

Page Name JIFIM|AIM]|I|JI]|A]S|O]|N
3 AAA Home & Away and Journeys Magazines
3 American Heritage
4 American Legacy
5 American Road®
6 Atlanta JournalConstitution
6 Bank Travel Management
7 Braves Radio Network
8 Bridal Guide Magazine
9 Budget Travel
10 Canadian Geographic / Travel
11 CCRA International
12 ConventionSouth
13 Cooking with Paula Deen
13 Endless Vacation
14 EscapeTotheStheast.com (USDM.net)

15 Escape To the Southeast Magazine (STS Travel Guide)
15 STS Membership Directory

16 FamilyFun

17 Florida Travel+Life

18 Girlfriend Getaways

19 Heritage & Cultural Travel 2009

20 ITI Marketing Network

21 Madden Media FSISTS Spring / Fall

21 National GeograpkiTraveler

22 New York TimesT:Travel

22 Preservation

23 Reader's Digest

24 Southern Living, Holiday Travel In The Southeast
25 SortsEvent

25 Travel + Leisure

26 Travel 50 & Beyond

27 TRIPinfo.comSTS Map/Internet/Handbook

28 22YlyQa 51I &

28 Y'all Magazine

For Up-to-Date I nformation, Contact Listed SdesRepresentative(s)

Corporate Partners

Amtrak- Days Inn WorldwideMadden Media SMITH Southern Living Streeter Printing & Graphicg RIPinfo.comUSDM.net






