For up-to-date information, please contact the sales representative(s) listed below.

American Legacy
Summer 2009

American Legacy offers STS a growth market and a proven track record (successful 10-page 2007 section) with an
integrated, efficient plan in its Summer 2009 issue. A quarterly, the magazine has a 3-month shelf life, guaranteeing
maximum exposure with repeat readership.

50% For STS Members

Gross

4C B&W
—_— Full page $17,250 $10,970 1/2 Page 13,030 7,250

2/3 Page 14,595 8,620 1/3 Page 9,130 4,765

1/2 Island 14,000 8,100 1/6 Page 7,810 2,890

Editorial write-up within the STS section. Each advertiser will earn a banner on the American Legacy
Added Value | website. Each advertiser will receive 200 reprints of the section for promotional use. Each advertiser will

be listed on the Reader Service Card.
Circulation Rate base 500,000; June 2007 BPA audited statement: 609,687 total circulation, or +109,687 (a 21.9%

bonus).

Demographics

o  Readership is 68% female, 32% male;

e 57%age 25-49

e  82% college educated

e  69% professional/managerial

e  Avg HHI $83,000.

e Avid travelers: 96% have taken a domestic vacation in the past 12 months;
e 57% consider cultural heritage very important;

e 51% consider historic travel very important.

Deadlines

Space: February 15, 2009
Material: March 7, 2009

Contact

Bill Bentz 404-256-0664 Bill@BentzMedia.Com
Rodney Reynolds - Publisher RReynolds@forbes.com




