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STS and its membeǊǎ ǿƛƭƭ ŜƴƧƻȅ άŀŦŦƻǊŘŀōƭŜέΣ ȅŜŀǊ-round, national and regional exposure to over 1,000,000 engaged 
!ƳŜǊƛŎŀƴǎΣ ŀƴŘ ǘƘƻǳǎŀƴŘǎ ƻŦ άǊƻƳŀƴŎŜ-ƻǊƛŜƴǘŜŘέ ǘǊŀǾŜƭ ŀƎŜƴǘǎΤ ǾƛŀΥ {¢{ ²ŜŘŘƛƴƎ ϧ IƻƴŜȅƳƻƻƴ DǳƛŘŜΣ ōǊƻŎƘǳǊŜ 
distribution at consumer and travel trade shows, and on our web site. 

68%-72% For STS Members 

Rates 

Net 

Full Page 4/C  $9,250 
½ Page 4/C     $5,950 

1/3 Page 4/C  $3,950 
1/6 Page 4/C  $2,500 

Added Value 

 Each participating hotel/destination gets a free six-month hot link on Bridal Guide site  

 Each participating hotel/destination gets to showcased three (3) times: National: March/April 
STS Guide; Regional = Sept-hŎǘΩлу 9ŀǎǘκ{ƻǳǘƘŜŀǎǘ ǊŜƎƛƻƴΤ ŀƴŘ Nov-Dec East/Southeast region. 

 Format: advertorial section compliments advertiser participation and all ad sizes are applicable. 

 Minimum 8 page section. 

 STS brochure distribution at bridal shows & distribution at World Travel Mart, ITB, ASTA, and at 
ǘƘŜ !ƴƴǳŀƭ IƻƴŜȅƳƻƻƴ ŀƴŘ wƻƳŀƴǘƛŎ DŜǘŀǿŀȅǎέ ǎƘƻǿ ŀǘǘŜƴŘŜŘ ōȅ мΣллл ¦Φ{ ¢ǊŀǾŜƭ !ƎŜƴǘǎΦ 

 Free reader service listing on BRC and in Booklets section for all participants. 

 Each issue of Bridal Guide on reaches 2,400 honeymoon-hungry travel agents who belong to 
ǘƘŜ ά¢ǊŀǾŜƭ{ŀǾŜǊǎέ ŎƻƴǎƻǊǘƛǳƳΦ  

Circulation 203,593 (source ABC June 30, 2006 Audit) 

Demographics 

Bridal Guide Magazine has the highest concentration of engaged readers among all magazines measured 
by MRI and thus offers STS members the most efficient buy.  
 
Average age of bride-to-be: 26                   Median household income: $52,821 
Male/Female ratio: 22%/ 78%                    Engaged readers: 1,210,000 

Deadlines  Space: March 12, 2009; Material: March 13, 2009 

Contact 

Scott Rickles (SC/TN); 800-929-4098; srickles@aol.com 
Dan Tomkiewicz, (GA, NC, KY, VA, WV): 800-929-4098; Jan Winarsky, (FL): 917-338-5927; Carmel 
Modica, (AL, MS): 800-929-4098 

 


