
For up-to-date information, please contact the sales representative(s) listed below. 
 

Heritage & Cultural Travel 2009 
April/May 

The STS Heritage insert is in its 11th year and grew to 12 pages in 2007 and 2008 due to advertiser demand.  Targeted 
by geography to key feeder markets for the Southeast, attractions can target upscale readers of multiple heritage 
magazines with one buy:  Smithsonian (May 2009), Preservation (Mar/Apr 2009), Civil War Times (May 2009). 

10% For STS Members 

Rates 

Gross 

Half                  $26,299  
One-third       $17,800  

One-sixth          $ 8,999  
Brochure page $  5,399 

Added Value 

 Free hotlink on dedicated Leisure website and opportunity to list up to 25 events on the 
website for every STS advertiser.    

 Free production of co-op ads. 

 Free Reader Service Leads. Advertisers will receive reader service leads, which Leisure 
Publishing will coordinate and distribute via email or label at no charge. 

Circulation Combined - 600,000 (Smithsonian 450,000; Preservation 120,000; Civil War Times 30,000) 

Demographics 

 Median Age 53;  

 Household Income$83,169 

 Male 58% / Female 42% / Married 62% 
Deadlines Space November 2008 with materials due in early January 2009. 
Contact Denise Koff 540-989-6138 dkoff@leisurepublishing.com 

 


