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National Geographic Traveler

April 2009

www.ngtravelermediakit.com
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20% Discount For STS Members
Gross
Rates PaC $42,848 1/3P4C $15,985
2/3P4C $31,006 1/6 PAC $10.20
% P4AC $23,018 '
e Produced by NGT staff experts;
e Written by local travel writers;
Added Value e Advertorial copy to accompany STS members ad;
e Reader Response listing and hotlink; and
e Reprints available upon request.
Circulation (East of the Mississippi) 405,000

Demographics

More readers than any other travel magazine who have visited the southern states in the past

year (2.3 million);
More readers who took
An audience who is first

a domestic trip in the past year ¢ 12.4 million trips;
in reach among travel titles in the following categories T the ideal

qualities STS members want to connect with:
w 3.1 million who dined out frequently
w 2.2 million who attended a musical performance
w 1.6 million who went sightseeing

Deadlines

Space/Material: January 9, 2009

Contact

Chris Cuomo 786-425-9740 chriscuomo@c2-media.com
Kimberly Connaghan 212-610-5520 kconnagh@ngs.org

For Up-to-Date Information, Contact Listed Sales Representative(s)

Corporate Partners

Amtrak - Days Inn Worldwide - Madden Media - SMITH - Southern Living - Streeter Printing & Graphics - TRIPinfo.com - USDM.net



