For up-to-date information, please contact the sales representative(s) listed below.

Travel + Leisure
April & October
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ideas, and trends that define modern culture while delivering the most comprehensive service journalism of any travel
source. T+L is the authority for the discerning traveler.

48% For STS Members

Gross
Rates Spread  $60,640 1/2-Page $19,710
Full-Page $30,320 1/3-Page $13,340
2/3-Page $25,020 1/6-Page $ 7,880
In 2008 T+L is launching Check-In, our new promotional marketing website. This online destination will
Added Value provide STS the opportunity to engage consumers through an interactive online destination. STS will
receive a listing in 'Check-In' for one month to promote events in the southeast. STS to provide 50 words
of copy, logo, URL, and a hi-res photo.
Circulation 480,000 projected Eastern regional circulation.

Demographics

Male/Female:47.7%/52.3%; Median Age: 51 years old
Married: 65%; Attended/Graduated College: 80.4%
Media Household Income: $96,856

Deadlines

April: Space: 01/29/09 Material: 02/10/09 October Space: 07/30/09 Material: 08/11/09

Contact

Daryn Schwartz 770-667-9500 tim@dicarlogroup.com
Tim DiCarlo 770-667-9500 tim@dicarlogroup.com

Contact




