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Introduction
Tourism, including hosting sporting events, has been recognized as a valuable component of cities’ economic development strategies (Burgan & Mules, 2001).  When individuals visit destinations to watch sporting events, they are participating in a form of tourism, sport tourism, which has been defined as “all forms of active and passive involvement in sporting activity, participated in casually or in an organized way for non-commercial or business reasons that necessitate travel away from home and work locality” (Standevan & Deknop, 1999, p. 12).  
Destinations throughout the United States and World compete against each other for the opportunity to host professional and amateur sporting events (Turco & Eisenhardt, 1998).  The primary motivation of these destinations is the anticipated economic impacts generated by sport tourists.  While economic impacts of sporting events have been widely studied (Coates & Humphreys, 2002; Daniels & Norman, 2003; Gratton, Dobson, & Shibli, 2000; Stevens, Hodges, & Mulkey, 2006; Wilson, 2006), analysis of individuals’ expenditures has been neglected (Mak, 2004).  
Purpose

The purpose of the paper is to provide detail expenditure information for sport tourists attending a PGA event segmented by the number of days they attend the tournament.  In addition, unique trip characteristics of the segments will be examined in order to provide event organizers and destinations with essential information utilized in development of management and marketing strategies.  This information can be used to create collaborative efforts and partnerships among the stakeholders of the host community including event organizers, tourism related business and local government organizations in order to increase the economic potential of future events.  
Method
Over the past 37 years, the Heritage of Golf tournament has taken place in Hilton Head Island, South Carolina and is the only PGA Tour event held in the state.   During the tournament, held April 11 – 17, 2005, data were collected through a proportionate stratified sample of attendees at selected sites at random times.  Research assistants intercepted every fifth spectator that crossed an imaginary line at eight assigned locations throughout the tournament grounds.  A total of 895 spectators agreed to participate in the study and an interview was completed resulting in an adjusted survey response rate of 46.2%.  Out of the 895 completed surveys, less than one-third (274) were excluded from this analysis because these respondents were residents of the county where the tournament is located, leaving a sample size of 621.  

Respondents were segmented into four groups based on the number of days they attended the tournament (e.g., 1 day, 2 days, 3 days, and 4 or more days), and average expenditures in each spending category (i.e., retail; eating and drinking; lodging; golf, other sports, entertainment) were calculated as well as an estimate for total spending in Hilton Head Island for each segment.  Additionally, analysis of variance and chi square analysis were conducted to determine significant differences and associations for demographics and trip characteristics across the four segments.
Findings
Four visitor segments were identified based on number of days they attended tournament events: four or more days (48.5%), three days (17.1%), two days (16.7%) and one day (17.7%).  The four or more tournament day visitors had previously attended the tournament significantly more times than the other segments (p<0.001, F=14.548).  In addition, the four or more day tournament event visitors spent a significantly higher portion of their trip away from home on Hilton Head Island than one and two day  segments.  Finally, respondents attending four or more days of tournament events spent more money per person per day on Hilton Head Island than respondents attending one or two days of tournament events.  Four or more tournament day visitors spent $435 per person per day, which was significantly higher than the $340 spent by three day visitors, $228 spent by two day visitors and $234 spent per person per day by one day tournament visitors (Table 1).  
The analyses revealed a significant relationship between segments and the type of badge purchased by attendees, number of months in advance the badge was purchased, and type of accommodation.  On average, visitors who attended the tournament four or more days stayed in condominiums, while one and two day visitors were more likely to stay with friends and relatives.   Four or more day tournament attendees purchased clubhouse badges more often than one, two, and three day tournament visitors.  Finally, four or more day tournament visitors tended to purchase their badges approximately one month further in advance compare with the other three groups.
Table 1: Total Per Person Per Day Expenditures on Hilton Head Island 


[image: image1.emf]1 Day 2 Days 3 Days 4+ Days

Retail $77.82 $69.84 $85.10 $115.14

Eating/drinking 73.49 82.79 117.59 126.33

Hotel 36.31 39 102.58 136.04

Golfing/sports 5 13.25 13.44 36.84

Entertainment 12.73 7.02 7.14 6.79

Auto-gas/service 15.65 14.27 10.38 9.25

Auto-rental 3.55 0.63 2.97 1.68

Trans. Service 1.86 1.2 0.38 0

Other services 0 0 0 0.23

Other 7.27 0 0 2.79

Total  $233.68 $227.99 $339.59 $435.09

Number of Tournament Days Attended


Application of Results

The purpose of this paper was to segment sport tourist attending a PGA tournament by the number of days they attended the event.  Segmenting sport tourist spectators provides essential information that can be utilized by destinations and event organizers in short- and long-term management and marketing strategies.

Visitors attending four or more days of the tournament were more likely to have a significantly higher per day expenditure amount compared with the other three groups.  Attracting and targeting these ‘quality’ tourists is likely to result in larger amounts of ‘new’ money being injected into the local economy.  A collaborative effort between event organizers and local tourism stakeholders to develop packages that include tournament passes, accommodations, and golf opportunities might entice existing tournament visitors to attend more tournament days.  Additionally, these packages might attract new visitors to the tournament and increase opportunities for event organizers and local tourism stakeholders.  
_1233569858.xls
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				Number of Tournament Days Attended

				1 Day		2 Days		3 Days		4+ Days

		Retail		$77.82		$69.84		$85.10		$115.14

		Eating/drinking		73.49		82.79		117.59		126.33

		Hotel		36.31		39		102.58		136.04

		Golfing/sports		5		13.25		13.44		36.84

		Entertainment		12.73		7.02		7.14		6.79

		Auto-gas/service		15.65		14.27		10.38		9.25

		Auto-rental		3.55		0.63		2.97		1.68

		Trans. Service		1.86		1.2		0.38		0

		Other services		0		0		0		0.23

		Other		7.27		0		0		2.79

		Total		$233.68		$227.99		$339.59		$435.09

		# of visits to Tournament		4.22		6.15		6.89		9.49

		# days away from home		4.45		3.93		6.52		8.47

		# days in HHI		3.88		3.53		6.06		7.57

		Party Size		1.64		1.8		1.75		2.09

		Age		48.09		47.53		47.52		53.36

		Accommodations

		Rental Home		4.10%		7.40%		10.00%		9.50%

		Condo		12.30%		17.30%		32.20%		38.40%

		Hotel		15.10%		34.60%		22.20%		14.50%

		Motel		5.50%		4.90%		2.20%		1.20%

		Timeshare		13.70%		3.70%		7.80%		9.10%

		Friends/relatives		20.50%		23.50%		17.80%		19.40%

		Other		28.80%		8.60%		6.70%		6.60%

		Gender

		Male		75.50%		67.30%		66.00%		68.40%

		Female		24.50%		32.70%		34.00%		31.60%

		Education

		High School		13.00%		7.80%		9.50%		14.80%

		College		59.30%		64.70%		62.90%		55.90%

		Professional		9.30%		7.80%		6.70%		10.40%

		Post Graduate		18.50%		19.60%		21.00%		18.90%

		Income

		<$25,000		1.00%		1.10%		2.00%		1.50%

		$25,000-49,999		12.20%		8.40%		5.00%		5.90%

		$50,000-74,999		17.30%		18.90%		8.90%		11.40%

		$75,000-99,999		13.30%		21.10%		16.80%		12.80%

		$100,000-124,999		13.30%		20.00%		19.80%		17.20%

		$125,000-149,999		9.20%		11.60%		9.90%		12.10%

		$150,000-174,999		12.20%		1.10%		7.90%		10.60%

		$175,000-199,999		4.10%		5.30%		5.00%		3.30%

		>$200,000		17.30%		12.60%		23.80%		25.30%

		Value Received

		MCI		4.24		4.35		4.14		4.35

		HHI		4.03		4.11		4.06		4.24

		Importance of MCI being in HHI		4.15		4.38		4.47		4.42

		Likely to attend no longer in HHI		2.01		2.13		2.16		2.11

		Likely to visit HHI if no MCI		3.85		3.97		4.15		4.23

		Likely to take vacation to HHI		3.89		4.06		4.21		4.41

		Likely to recommend MCI		4.17		4.18		4.24		4.37

		Overall satisfied with MCI		4.62		4.69		4.65		4.71

		Overall satisfied with HHI		4.54		4.71		4.68		4.77

		Day Attending Tournamnet

		Monday		2.70%		6.70%		13.20%		43.20%

		Tuesday		8.20%		11.50%		17.90%		48.50%

		Wednesday		7.30%		14.40%		23.60%		66.40%

		Thursday		16.40%		20.20%		30.20%		96.70%

		Friday		16.40%		28.80%		77.40%		97.30%

		Saturday		16.40%		61.50%		72.60%		97.70%

		Sunday		32.70%		56.70%		65.10%		93.40%





SpendCatNew

		

		Total Spending in HHI		N=169		N=216		N=235

				Low (<=100)		(100<x<=280) Medium		High (>280)		Sig. Diff

		Retail		$21.11		$66.06		$176.54		*

		Eating/drinking		27.96		69.94		200.64		*

		Hotel		1.04		28.94		226.47		*

		Golfing/sports		0.24		6.8		54.8		*

		Entertainment		1.45		3.64		16.53		*

		Auto-gas/service		5		11.31		16.11		*

		Auto-rental		0.12		2.01		3.47

		Trans. Service		0		0.6		1.02

		Other services		0.3		0.09		0

		Other		0		0.09		6.86		*

		Total		$57.22		$189.48		$702.44		*

		# of visits to Tournament		6.63		7.2		8.55		*

		# days away from home		7.31		6.91		6.05

		# days in HHI		6.57		5.99		5.63

		Party Size		3.57		3.68		4.97		*

		Age		50.56		50.84		50

		Accommodations (%)								*

		Rental Home		4.5		5.5		12.8

		Condo		14.3		24.5		42.2

		Hotel		10.7		18.4		24.6

		Motel		1.8		4.3		1.9

		Timeshare		11.6		9.8		6.2

		Friends/relatives		34.8		24.5		8.5

		Campground		0		2.5		0

		Other		22.3		10.4		3.8

		Gender (%)

		Male		67.5		67.6		71.6

		Female		32.5		32.4		28.4

		Education (%)

		High School		14.5		13.6		9.9

		College		53.6		59.2		63.1

		Professional		12		8.5		7.7

		Post Graduate		19.9		18.8		19.3

		Income (%)								*

		<$25,000		2.7		2		0

		$25,000-49,999		13.3		8.1		2.3

		$50,000-74,999		14.7		14.1		11.4

		$75,000-99,999		16		16.7		12.8

		$100,000-124,999		21.3		16.2		16

		$125,000-149,999		9.3		10.1		13.2

		$150,000-174,999		6		8.1		11.4

		$175,000-199,999		2		5.6		4.1

		>$200,000		14.7		18.7		28.8

		Value Received

		MCI		4.28		4.33		4.67

		HHI		4.1		4.16		4.72

		Importance of MCI being in HHI		4.32		4.34		4.44

		Likely to attend no longer in HHI		2.15		1.99		2.18

		Likely to visit HHI if no MCI		4.05		4.07		4.17

		Likely to take vacation to HHI		4.06		4.16		4.39		*

		Likely to recommend MCI		4.28		4.27		4.29

		Overall satisfied with MCI		4.7		4.68		4.67

		Overall satisfied with HHI		4.65		4.73		4.72

		Day Attending Tournamnet (%)

		Monday		21.9		26.4		25.4

		Tuesday		28.4		31		30.1

		Wednesday		37.9		39.4		41.9

		Thursday		47.9		56.5		67.4		*

		Friday		62.7		62.5		77.1		*

		Saturday		65.1		71.3		80.1		*

		Sunday		66.9		69		77.5		*

		Badge (%)								*

		Clubhouse		39.3		41.9		59.7

		Grounds		40.5		39.1		29.4

		Sponsor		6.5		6.5		2.6

		Other		13.7		12.6		8.2

		# months in advance purchase		2.11		2.64		3.17		*

		Purchase - Mail (%)		20.4		30.6		37.2		*

		On-site		10.2		11.6		9.1

		From Sponsor		18		14.4		11.7

		Telephone		5.4		6		6.5

		Gift		30.5		25		22.5

		Other		15.6		12.5		13

		Do you play golf (%)		72.8		73.1		79.7

		# rounds of golf played during tourn		0.78		1.08		1.41		*

		Importance

		Dining options in area		2.92		3.34		3.77		*

		Local accomodations		2.77		3.2		3.61		*

		Golfing opportunities		2.82		3.1		3.26		*

		Area beaches		2.88		2.97		3.01

		Shopping opp.		2.93		3.08		3.27

		Coastal setting		3.77		3.95		4.1		*

		Natural beauty of area		3.97		4.11		4.36		*

		Local nightlife		2.48		2.98		3.22		*

		Fishing opp.		1.89		1.96		1.96

		Water-based activities		2.1		2.2		2.21





SpendCatNew1

		

		Total Spending in HHI		N=620		N=210		N=204		N=206

				Total		Low		Medium		High		F Test		Sig.		Sig. Diff

		Retail		95.81		25.61		77.91		184.68		57.28		0.000		*

		Eating/drinking		108.19		31.69		80.21		213.37		49.25		0.000		*

		Hotel		96.41		2.40		35.57		251.74		61.21		0.000		*

		Golfing/sports		23.25		0.57		7.22		62.07		10.85		0.000		*

		Entertainment		7.94		2.00		3.15		18.70		10.89		0.000		*

		Auto-gas/service		11.42		6.17		12.17		16.00		9.55		0.000		*

		Auto-rental		2.05		0.43		2.16		3.60		2.31		0.100

		Trans. Service		0.60		0.00		0.76		1.04		1.31		0.270

		Other services		0.11		0.24		0.10		0.00		0.64		0.528

		Other		2.64		0.10		0.00		7.83		5.03		0.007

		Total		348.42		69.21		219.25		759.03		134.86		0.000		*

												F Test		Sig.

		# of visits to Tournament				6.60		7.41		8.67		3.618		0.027		*

		# days away from home				6.92		7.20		5.93

		# days in HHI				6.28		6.20		5.54		0.440		0.645

		Party Size				3.67		3.64		5.11						*

		Party Size (financially)				1.58		1.90		2.24		6.424		0.002		*

		Age				50.78		50.79		49.75

		Days at Tournament				3.33		3.53		4.11		8.272		0.000		*

												Chi square		Sig.

		Accommodations (%)										96.580		0.000		*

		Rental Home				3.6		6.9		13.4

		Condo				15.1		28.8		41.7

		Hotel				12.2		18.8		25.1

		Motel				2.2		4.4		1.6

		Timeshare				12.2		10		4.8

		Friends/relatives				31.7		22.5		9.1

		Campground				0.7		1.9		0

		Other				22.3		6.9		4.3

		Gender (%)										Chi square		Sig.

		Male				65.7		69.1		72.5		2.224		0.329

		Female				34.3		30.9		27.5

												Chi square		Sig.

		Education (%)										7.805		0.253

		High School				15.9		11.9		9.3

		College				52.2		61.2		64.2

		Professional				10.6		8.5		8.3

		Post Graduate				21.3		18.4		18.1

												Chi square		Sig.

		Income (%)										44.195		0.001		*

		<$25,000				3.2		1.1		0

		$25,000-49,999				12.9		6.9		2.1

		$50,000-74,999				15.1		13.8		10.9

		$75,000-99,999				15.6		15.9		13.5

		$100,000-124,999				20.4		16.4		15.6

		$125,000-149,999				8.6		11.1		13.5

		$150,000-174,999				5.4		8.5		12.5

		$175,000-199,999				2.7		5.8		3.6

		>$200,000				16.1		20.1		28.1

		Value Received

		MCI				4.28		4.33		4.27

		HHI				4.10		4.18		4.16

		Importance of MCI being in HHI				4.35		4.32		4.46

		Likely to attend no longer in HHI				2.10		2.06		2.15

		Likely to visit HHI if no MCI				4.04		4.12		4.15

		Likely to take vacation to HHI				4.05		4.20		4.41

		Likely to recommend MCI				4.23		4.31		4.30

		Overall satisfied with MCI				4.68		4.68		4.68

		Overall satisfied with HHI				4.64		4.71		4.75

		Day Attending Tournamnet (%)

		Monday				22.9		24		27.5

		Tuesday				30		27.5		32.4

		Wednesday				37.6		37.3		44.9

		Thursday				49		58.3		67.6						*

		Friday				61		65.7		77.8						*

		Saturday				64.8		73		81.2						*

		Sunday				67.6		68.1		79.2						*

												Chi Square		Sig.

		Badge (%)										22.278		0.001		*

		Clubhouse				36.8		48		59.1

		Grounds				42.1		36.6		28.6

		Sponsor				6.2		5.9		3

		Other				14.8		9.4		9.4

												F Test		Sig.

		# months in advance purchase				2.11		2.73		3.27		7.821		0.000		*

												Chi Square		Sig.

		Purchase										16.813		0.079

		Mail (%)				21.6		31.4		38.1

		On-site				12.5		8.8		9.4

		From Sponsor				17.8		13.7		11.4

		Telephone				4.8		6.9		6.4

		Gift				28.8		25		22.8

		Other				14.4		14.2		11.9

												Chi Square		Sig.

		Internet (would they)				51.9		65.2		70.4		15.892		0.000		*

												F Test		Sig.

		# rounds of golf played during tourn				0.83		1.12		1.43		5.538		0.004		*

		Importance										F Test		Sig.

		Dining options in area				2.96		3.41		3.82		21.949		0.000		*

		Local accomodations				2.89		3.14		3.67		14.236		0.000		*

		Golfing opportunities				2.85		3.12		3.28		4.342		0.013		*

		Area beaches				2.89		3.00		3.00

		Shopping opp.				2.93		3.13		3.28

		Coastal setting				3.78		3.98		4.12		4.059		0.018		*

		Natural beauty of area				3.97		4.13		4.40		7.133		0.001		*

		Local nightlife				2.59		2.97		3.26		11.158		0.000		*

		Fishing opp.				1.96		1.87		2.00

		Water-based activities				2.14		2.17		2.21

		Tournament Primary Reason for Visit				75.2		79.1		87.3		3.891		0.021		*

						Low		Medium		High		Chi Square		Sig.

		Age

		18 - 29				10.50		7.80		3.90		9.267		0.055

		30 - 49				32.90		34.30		42.00

		50 +				56.70		57.80		54.10

		Gender

		Male				65.7		69.1		72.5		2.224		0.329

		Female				34.3		30.9		27.5

		Education

		High School				15.9		11.9		9.3		7.805		0.253

		College				52.2		61.2		64.2

		Professional				10.6		8.5		8.3

		Post Graduate				21.3		18.4		18.1

		Income

		<$25,000				3.2		1.1		0.0		44.195		0.001

		$25,000-49,999				12.9		6.9		2.1

		$50,000-74,999				15.1		13.8		10.9

		$75,000-99,999				15.6		15.9		13.5

		$100,000-124,999				20.4		16.4		15.6

		$125,000-149,999				8.6		11.1		13.5

		$150,000-174,999				5.4		8.5		12.5

		$175,000-199,999				2.7		5.8		3.6

		>$200,000				16.1		20.1		28.1

		State Residence

		SC				32.40		32.80		45.40		94.727		0.053

		GA				21.40		13.70		14.00

		NC				3.80		8.80		6.80

		FL				4.30		2.90		1.00

		VA				2.90		2.90		4.30

		OH				3.30		4.90		2.90

		PA				3.30		4.40		1.90

		TN				1.90		4.40		1.40

												F Test		Sig.

		Number of Visits to Tournament				6.60		7.41		8.67		3.618		0.027

		Number of Days in HHI				6.28		6.20		5.54		0.440		0.645

		Party Size				1.58		1.90		2.24		6.424		0.002

		Number of Days at Tournament				3.33		3.53		4.11		8.272		0.000

		Months in Advance Ticket was Purchased				2.11		2.73		3.27		7.821		0.000

		Number of Golf Rounds Played During Visit				0.83		1.12		1.43		5.538		0.004

						Low		Medium		High		Chi Square		Sig.

		Accommodations

		Rental Home				3.6		6.9		13.4		96.580		0.000

		Condo				15.1		28.8		41.7

		Hotel				12.2		18.8		25.1

		Motel				2.2		4.4		1.6

		Timeshare				12.2		10.0		4.8

		Friends/relatives				31.7		22.5		9.1

		Campground				0.7		1.9		0.0

		Other				22.3		6.9		4.3

		Badge

		Clubhouse				36.8		48.0		59.1		22.278		0.001

		Grounds				42.1		36.6		28.6

		Sponsor				6.2		5.9		3.0

		Other				14.8		9.4		9.4

												F Test		Sig.

		Importance

		Dining options in area				2.96		3.41		3.82		21.949		0.000

		Local accomodations				2.89		3.14		3.67		14.236		0.000

		Golfing opportunities				2.85		3.12		3.28		4.342		0.013

		Coastal setting				3.78		3.98		4.12		4.059		0.018

		Natural beauty of area				3.97		4.13		4.40		7.133		0.001

		Local nightlife				2.59		2.97		3.26		11.158		0.000

		State Residence										Chi-square		Sig.

		SC				32.40		32.80		45.40		94.727		0.053

		GA				21.40		13.70		14.00

		NC				3.80		8.80		6.80

		FL				4.30		2.90		1.00

		VA				2.90		2.90		4.30

		OH				3.30		4.90		2.90

		PA				3.30		4.40		1.90

		TN				1.90		4.40		1.40





SpendCat

		

		Total Spending in HHI		N=169		N=200		N=252

				Low (<=100)		(100<x<=260) Medium		High (>260)		Sig. Diff

		Retail		$21.11		$65.27		$170.15		*

		Eating/drinking		27.96		71.66		190.98		*

		Hotel		1.04		23.18		218.5		*

		Golfing/sports		0.24		5.59		52.71		*

		Entertainment		1.45		3.63		15.72		*

		Auto-gas/service		5		10.77		16.23

		Auto-rental		0.12		1.8		3.55

		Trans. Service		0		0.65		0.95

		Other services		0.3		0.1		0

		Other		0		0.1		6.43		*

		Total		$57.22		$182.75		$675.22		*

		# of visits to Tournament		6.63		6.63		8.67		*

		# days away from home		7.31		6.97		6.06

		# days in HHI		6.57		5.99		5.65

		Party Size		3.57		3.72		4.85		*

		Age		50.56		50.5		50.32

		Accommodations (%)								*

		Rental Home		4.5		5.4		12.4

		Condo		14.3		23.5		41.8

		Hotel		10.7		16.8		25.3

		Motel		1.8		3.4		2.7

		Timeshare		11.6		10.1		6.2

		Friends/relatives		34.8		26.8		8

		Campground				2.7

		Other		22.3		11.4		3.6

		Gender (%)

		Male		67.5		67.5		71.4

		Female		32.5		32.5		28.6

		Education (%)

		High School		14.5		13.6		10.1

		College		53.6		59.6		62.5

		Professional		12		9.1		7.3

		Post Graduate		19.9		17.7		20.2

		Income (%)								*

		<$25,000		2.7		2.2		0

		$25,000-49,999		13.3		8.8		2.1

		$50,000-74,999		14.7		14.8		11.1

		$75,000-99,999		16		15.4		14

		$100,000-124,999		21.3		16.5		15.7

		$125,000-149,999		9.3		8.2		14.5

		$150,000-174,999		6		8.2		11.1

		$175,000-199,999		2		5.5		4.3

		>$200,000		14.7		19.8		27.2

		Value Received

		MCI		4.28		4.33		4.27

		HHI		4.1		4.15		4.18

		Importance of MCI being in HHI		4.32		4.34		4.44

		Likely to attend no longer in HHI		2.15		2.02		2.15

		Likely to visit HHI if no MCI		4.05		4.04		4.19

		Likely to take vacation to HHI		4.06		4.15		4.39		*

		Likely to recommend MCI		4.28		4.27		4.29

		Overall satisfied with MCI		4.7		4.66		4.69

		Overall satisfied with HHI		4.65		4.71		4.73

		Day Attending Tournamnet (%)

		Monday		21.9		27		25

		Tuesday		28.4		32		29.4

		Wednesday		37.9		40.5		40.9

		Thursday		47.9		57.5		65.9		*

		Friday		62.7		62		76.6		*

		Saturday		65.1		70		80.6		*

		Sunday		66.9		68		77.8		*

		Badge (%)								*

		Clubhouse		39.3		42.2		58.3

		Grounds		40.5		39.7		29.6

		Sponsor		6.5		6.5		2.8

		Other		13.7		11.6		9.3

		# months in advance purchase		2.11		2.66		3.12		*

		Purchase - Mail (%)		20.4		29		38.1		*

		On-site		10.2		12		8.9

		From Sponsor		18		15.5		10.9

		Telephone		5.4		6.5		6.1

		Gift		30.5		24.5		23.1

		Other		15.6		12.5		13

		Do you play golf		72.8		73.5		79

		# rounds of golf played during tourn		0.78		1.02		1.44		*

		Importance

		Dining options in area		2.92		3.28		3.79		*

		Local accomodations		2.77		3.09		3.66		*

		Golfing opportunities		2.82		3.04		3.3		*

		Area beaches		2.88		2.89		3.07

		Shopping opp.		2.93		3.01		3.32		*

		Coastal setting		3.77		3.89		4.14		*

		Natural beauty of area		3.97		4.06		4.38		*

		Local nightlife		2.48		2.94		3.24		*

		Fishing opp.		1.89		1.96		1.96

		Water-based activities		2.1		2.16		2.24






